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ABSTRACT:

The advent of social media has transformed the way libraries interact with their users and provide services. This study
examines the impact of social media on library services, focusing on user engagement, learning experiences, and career
development. A survey was conducted among library users to gather insights into their social media usage patterns and
perceptions of library services. The results indicate that social media plays a significant role in enhancing learning
experiences and user engagement with library resources. The study highlights the importance of social media platforms
in career development and suggests strategies for libraries to leverage these platforms effectively.

INTRODUCTION

Libraries have traditionally been centers of knowledge and learning, but the digital age has necessitated a shift in how
they deliver services and engage with users. Social media platforms offer libraries an opportunity to reach a wider
audience, enhance user engagement, and provide timely updates on resources and services (Kroski, 2008). This study
aims to investigate the role of social media in enhancing library services and user engagement, focusing on its impact
on learning experiences and career development.

Libraries have increasingly adopted social media to communicate with patrons, promote events, and share educational
resources (Luo, 2015). The use of social media in libraries is not only about promoting services but also about creating
a community that fosters learning and collaboration (Stephens, 2011). Social media platforms such as Facebook,
Twitter, and LinkedIn are integral for networking, discovering job opportunities, and learning about industry trends
(Bennett, 2015).

REVIEW OF LITERATURE

Social media has become an essential tool for libraries to enhance user engagement and promote services. Studies have
shown that social media platforms are effective in reaching diverse groups of students and faculty members, thereby
increasing the visibility of library services (Kim, 2015). The use of social media in libraries also supports career
development by providing access to job opportunities and professional networking (Bennett, 2015). However, there is a
need for libraries to develop strategies to effectively integrate social media into their service delivery models.

The literature suggests that social media enhances the learning experience by facilitating access to educational content
and promoting collaboration among users (Stephens, 2011). Libraries can leverage social media to create a community
that fosters learning and supports career development. However, there is limited research on how social media impacts
user engagement with library resources and services.

Recent studies have highlighted the importance of social media in promoting library services and enhancing user
engagement. For instance, social media platforms are used to share educational resources, promote events, and engage
with users (Luo, 2015). However, there is a need for further research on the impact of social media on learning
experiences and career development in the context of library services.

METHODOLOGY

Research Design

This study employed a quantitative research design to investigate the role of social media in enhancing library services
and user engagement. A survey was conducted among library users to gather data on their social media usage patterns
and perceptions of library services.

Sample

The study involved a 18 sample of library users who were selected based on their social media usage and engagement
with library services. The participants included students, faculty members, and other library users form the following
institutes.

1. Lingaya's Vidyapeeth Deemed to be University 121001, Haryana, India

2. Amity University, Noida, Uttar Pradesh 201313, India

3. R.B.S College Agra

Agra — 282002, Uttar Pradesh, India

4. Shiv Nadar School

Noida, Uttar Pradesh 201309, India

5. IIMT Aligarh
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Aligarh 202001, Uttar Pradesh, India

Data Collection Methods

Data was collected using a survey questionnaire that included questions on demographic characteristics, social media
usage patterns, impact of social media on learning and career development, and satisfaction with library services. The
survey was administered online to reach a wider audience.

Data Analysis Techniques

The data was analyzed using descriptive statistics to identify trends and patterns in social media usage and perceptions
of library services. The analysis included calculating frequencies and percentages for each category.

Ethical Considerations

The study ensured ethical considerations by obtaining informed consent from participants and maintaining
confidentiality of the data. The survey was anonymous to encourage honest responses.

Instrumentation/Tools

The survey questionnaire was the primary tool used for data collection. It was designed to gather comprehensive data on
social media usage and perceptions of library services.

Limitations

The study had several limitations, including a small sample size and reliance on self-reported data. Future studies should
aim to include a larger sample size and use multiple data collection methods to enhance validity.

RESULTS
Demographic Analysis
Question Category Frequency Percentage
1. Age 25-34 12 66.7%
35-44 6 33.3%
2. Gender Male 12 66.7%
Female 6 33.3%
3. Frequency of Visits Daily ¢) 50%
Monthly ¢) 50%
4. Purpose of Visits Studying/Researching 15 83.3%
Borrowing Books 12 66.7%
Using Computers/Wi-Fi 3 16.7%
Meeting with Others 3 16.7%

The demographic analysis shows that 66.7% of respondents are between 25 and 34 years old, while 33.3% are between
35 and 44 years old. The gender distribution is skewed towards males, with 66.7% identifying as male and 33.3% as
female. The frequency of visits is evenly split between daily (50%) and monthly (50%). The primary purpose of visits is
for studying and researching (83.3%), followed by borrowing books (66.7%). Only 16.7% use computers/Wi-Fi or meet
with others.

Role of Social Media in Learning and Career Development

Question Category Frequency  |Percentage
Impact on Learning/Career [To a great extent 18 100%
Networking with 12 66.7%
professionals
Discovering job 6 33.3%
opportunities
Ways Social Media Helps Learning about industry [12 66.7%
trends
Participating in online 9 50%
courses
Receiving mentorship or 6 33.3%
advice
Linkedin 15 83.3%
Platforms  Used for  Career|Twitter 9 50%
Development 'YouTube 9 50%
Facebook 6 33.3%
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Interpretation: All respondents (100%) believe that social media has a significant impact on learning and career
development. The primary ways social media helps include networking with professionals (66.7%) and learning about
industry trends (66.7%). LinkedIn is the most popular platform for career development, used by 83.3% of respondents,
followed by Twitter and YouTube, each used by 50%.

Categories of Information Accessed on Social Media

Category Frequency Percentage
Frequently Accessed News and current events 18 100%
Information Educational resources 12 66.7%
Career development and job 3 16.7%
opportunities
Entertainment 6 33.3%
Health and wellness 6 33.3%
[Technology and gadgets 6 33.3%
Books and literature 12 66.7%

Interpretation: All respondents (100%) frequently access news and current events on social media. Educational
resources and books/literature are also popular, accessed by 66.7% of respondents. Only 16.7% frequently access career
development and job opportunities.

Satisfaction with Library Services

Question Category Frequency Percentage

Overall Satisfaction \Very satisfied 12 66.7%
Satisfied 6 33.3%

Ease of Finding Materials \Very easy 12 66.7%
Easy 6 33.3%

Interpretation: The majority of respondents (66.7%) are very satisfied with library services, while 33.3% are satisfied.
Finding materials is considered very easy by 66.7% and easy by 33.3%.

Impact of Social Media on Library Services

Question Category Frequency Percentage
Role in Enhancing Learning Experience 'Yes 18 100%
\Very effective 12 66.7%
Effectiveness in Reaching Students Somewnhat effective 3 16.7%
Not sure 3 16.7%
Impact on User Engagement Facilitates access 18 100%

Interpretation: All respondents (100%) agree that social media enhances the learning experience. The majority
(66.7%) find social media very effective in reaching students, while 16.7% consider it somewhat effective or are unsure.
All respondents believe that social media facilitates access to educational content.

Frequency of Social Media Use

Question Category Frequency Percentage

Frequency of Use Daily 15 83.3%
Weekly 3 16.7%
Career 12 66.7%
development

Purpose of Use Networking 12 66.7%
Educational 12 66.7%
resources

Frequency of Finding Library- Frequently 18 100%

Related Information

Interpretation: The majority of respondents (83.3%) use social media daily, while 16.7% use it weekly. Social media is
primarily used for career development (66.7%), networking (66.7%), and accessing educational resources (66.7%). All
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respondents frequently find library-related information on social media.

Discussion

The findings of this study highlight the significant role of social media in enhancing learning experiences and user
engagement with library resources. All respondents agreed that social media has facilitated access to educational
content, indicating its effectiveness in supporting learning objectives. The majority of users rely on LinkedIn for career
development, followed by Twitter and YouTube, which underscores the importance of professional networking
platforms in this context. Social media platforms are not only used for career development but also for networking,
discovering job opportunities, and learning about industry trends. This suggests that libraries should focus on
leveraging these platforms to support career development and educational goals. The fact that all respondents
frequently access news and current events on social media, while educational resources and books/literature are also
popular, indicates a strong educational focus in social media usage.The study also reveals that social media has
enhanced user engagement with library resources by facilitating better access to resources and tutorials. Libraries can
leverage social media to promote educational resources, share updates, and engage with users more effectively.
However, there is a need for libraries to develop strategies to effectively integrate social media into their service
delivery models.

Conclusion

This study underscores the significance of social media in modern library services. Social media plays a crucial role in
enhancing learning experiences, promoting educational resources, and supporting career development. Libraries can
leverage social media to enhance user engagement, increase the visibility of library services, and facilitate access to
educational content. Future research should focus on developing strategies for libraries to effectively integrate social
media into their service delivery models and explore ways to measure the impact of social media on learning outcomes.
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